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Launch
National Outdoor
• Flight - 11/1 through 1/1/04

- 7/1 through 10/1/04



Interactive Media
• Tax Sites
• Portal Homepages

− Yahoo!- 10/17 - 02/04 
− MSN

− MSN Technology 
Showcase

− Integrate Prius 
features/ benefits into 
a showcase of the 
latest technology in the 
areas of 
communication, digital 
photography & music, 
etc. 

Launch



Launch:  Toyota.com
• 3D Driving Experience with stylized backdrop of 

generic cityscape 
• Allows users to get a better understanding of Hybrid  
Synergy Drive

• Showcases the many operating modes of Hybrid    
Synergy Drive via

- Product demonstrations: Smart Entry & Start, Energy Flow
- Audio narration
- Fuel/MPG calculator
- Hybrid tax deduction page



Lifestyle:
Prius-Start-Now Tour

• Ride & Drive caravan along east coast & southern states
• November – December
• Partnership with Whole Foods
• Participants learn about Prius and Hybrid Synergy Drive   

in an interactive format
• Handraiser/participant info provided to local dealers via   

Lead Delivery Tool



Lifestyle:
Other

• Michelin Bibendum
• Environmental Media Association Awards
• Electric Vehicle Symposium 20th

• Race to Stop Global Warming
• Drive to Survive
• American Lung Association Walks
• International Yoga Expo



In the News
LaunchLaunch:  PR



Launch:  PR
• Engines-of-Change Tour
• During October and November
• Ride & Drive tour in 15 cities
• Targeted at opinion leaders (local personalities,  

celebrities, government officials)
• Provide hands-on learning of Toyota’s  

commitment, Prius and hybrid technologies



Strategic Marketing
• Marketing via celebrities, government agencies 

and strategic partnerships
– Promote critical “Green” messages 
– Help influence the governmental debate on 

environmental issues
– Expand upon Toyota’s reputation for environmental 

leadership and innovation
– Create unique opportunities for Toyota to deliver its 

environmental messages
– Create and inform opinion leaders / advocates 

across the spectrum of the U.S. population



• Governmental Organizations
– U.S. Department of Energy - Clean Cities network

• Accelerating the introduction and expanding the use of advanced 
technology and alternative fuel vehicles across the U.S.

• Non-Governmental Organizations
– Global Green

• Fosters a global value shift toward a sustainable and secure world 
through education, advocacy, partnerships, and programs 

• Trade Associations
– Electric Drive Transportation Association

• Represents organizations that develop and produce battery, 
hybrid and fuel cell technologies, and serves as a central source 
of information on technical, market and policy issues

• Other
– Environmental Media Association Awards

• Awards for TV and Motion Picture productions which best 
communicate the environmental message

– Toyota is presenting sponsor

Strategic Marketing



• Celebrity partnerships
– Oscars

• Annually provide Prius vehicles to celebrities 
to drive to Oscars

– Celebrity owners such as,
– Cameron Diaz
– Leonardo DiCaprio
– Robin Williams
– Tim Robbins

• Allows them to show their 
commitment to the environment

• Provides Toyota with unsolicited 
testimonials from Hollywood community

Strategic Marketing



Summary 
• Toyota is committed to environmental leadership

• Market Research critical to launch success

• Traditional and alternative marketing needed to 
build awareness

• Partnerships and outreach to move to the early 
majority of the market and expand

• Customer acceptance drives success for Toyota




